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Background and objective motivaction

research and strategy

As commissioned by thechopflinStiftung Motivaction International B.V. has surveyed SMEs on the impact of the
forthcoming EU trade agreements on SMEs in France, Belgium, the Netherlands, Lithuania and Slovenia.

TheSchopflinStiftungis an independent, noprofit foundation, established under German civil law. It is committed to
building a better future for the younger and future generations in the areas of education, prevention of drug addiction, a
fostering civil society. It develops its own projects in the regiontofachand also supports organizations in several
European countries as an active granaking foundation.

l'a LI NI 2F AdGa acCl AphbranyhRthgSdaapdlinSiftyngsuip&ts edraiyE2oviamy Alliance, a
European network of SME initiatives concerned about fairness and sustainability in international tra@ifflingand the
Fair Economy Alliance closely monitor the negotiations of trade agreements between Europe and the USA known as tl
Transatlantic Trade and Investment Partnership (TTIP) and between Europe and Canada known as the Comprehensiv
Economic and Trade Agreement (CETA). In principle they faeour of free trade; the regulations that could emerge from
TTIP and CETA might however primarily benefit large multinationals and neither small and mseidm@nterprises

(SMESs), nor the environment, nor the consumer.

In 2015, a survey was conducted in Germany amongst German SMESs reviewing the opportunities and the risks that T°
might mean for SMEs in Germany. A further similar survey of British SMEs followed early in 2016. In order to gain a br:
view of the opinion and attitude of SMEs across Europe, this research has been repeated, this time in France, Belgiun
Netherlands, Lithuania and Slovenia.

= 8 " .o [i]
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Managementsummary motivaction

Knowledgeabout tradeagreements varies greatly between French SME 3

For small andnediumsizedenterprises in France, the contents and TTIP CETA
implications of mainly the TTIP and CETA trade deals can not yet be seen as 0 0
o 41% 41%
general knowledge. A majority of French SMEs, regardless of employee: == =]
number or annua_l turnover, do not feel very well informed on both trade Of SMES surveyefiel OfSMES surveyetel
deals, and have limited ideaswhat theconsequences of said trade deals (very) informed (very) informed
— are for their companies.
Strongdivision among French SMEsrveyed inwhether they feel % of SMEsurveyed thatfeel (very)
u sufficiently considered in the negotiations of TTIP and CETA informed abouttrade deal
44%feels theinterests of French SMEs are sufficiently considered, 52% do
not. Especially SMEs not involved in international trade do not feel the H TTIP CETA
: - : . am0
E ]’ interest of French SMEs are sufficiently considered: 60%. w 34% 34%,
[ 0-49
employees

1 ermployees

51% 50%

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246 6-2-2017 4



Managementsummary motivaction
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In general, French SMEs expect important impafitem the proposed trade agreements.

French SMEs most often expect both positive and negative impact on their business. A majority of respondents expect
negative effect on their competitive status within the market. On the other hand, little over half FrenchsaMEged
expectsit will become easier to develop new foreign markets. This considered impact might be explained by the relative
importance of foreign market® the French SMEs surveyed.

The most expected effect is a noticeable increase in competitive pressure in general due to TTIP and CETA.

This effect is expected by 59% of tBBIES surveye&ome division can be seen in the expectation that large, international
companies will increase the competition: 56% expects this to happen and 41% does not.
47% of the French SMEsrveyed expedheir own company to have trouble withstanding tougher competition. A majority

of 51%, however, is not worried about this effect. Also, 42% expects their company to become increasingly dependent
specific client, production chain or market due to TTIP or CETA. In comparison: 54% does not expect this to happen.
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research and strategy

Management summary

The TTIP and CETA agreements contain certain regulations that could affect French SMEs. French SMEs are very di\
about the abolition / reduction of customs duties and Invesstate arbitration procedures

Investor-state arbitration
procedures

Abolition/reduction of customs
duties

Alignment of technical regulations,
standards and norms

A French SMEsurveyed stand

divided on the matter of abolition
or reduction of customs duties:
49% of SMEs thinks that their
company will benefit from new
regulations put 50% think that an
abolition or reduction would pose a
threat to their company
Medium-sized companies and
exporting SMEs both relatively
often expect positiveffects from
new regulations considering
customs, but also relatively often
think it could pose a threat.

A

A

52% of French SMEs expect to
benefit from alignment of technical
regulations, standards and norms.
Furthermore, 56% (strongly) agrees
with the statement that the
proposed regulatory bodies will help
to improve the quality of standards
in their industry.

However, 63% of French SMEs feel
that such technical regulations,
standards and norms should
preferably not be laid down in
bilateral agreements like TTIP and
CETA.

A Investorstate tribunals are

considered important for 54% of
French SMEs.

At the same time, 65% foresees
that such arbitration procedures
would favour foreign companies
and limit the government.

Also, half (48%) of French SMEs
think that extrajudicial bodies (like
ISDS or ICS) undermine the rights
their company.

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246
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Management summary international trade

Import:

x  34% of FrenclSMEs surveyed
import goods and/or services from
abroad Due to an oversampling of
mediumsized companies, this
average does not reflect the actual
number of importing SMEs*.

In total, the imports of the SMEs
surveyedepresent32% ottheir
total costs.

Formediumsized companies (50
250employees)mport costs
represent a largesharethan for
smallercompanies (€49
employees)

EU member states arldFTA
countries are the most important
supplyregions br French
companies (75%).

motivaction

research and strategy

Export:

x 34% of Frenc®MEs surveyecurrently
generate revenue from exports. Due to
an oversampling of mediursized
companiesthis average does not
reflect the actual number céxporting
SMES.

Onaverage, these exports represent
37% of their total revenue.
Medium-sized companieb0-250
employees, 2Mb0M annual turnover)
are more often generating revenue
from export than smaller companies-(0
49 employees, less than 2M turnover)
(Other) EU and EFTA countries are the
main foreign markets for goods and/or
services of French SMEs (70%).

*11,7% of FrenclsME=xport (33%excludingmicroenterprise3. These exporteepresent10% oftheir turnover excludingmicroenterprises.

Source http:// www.tresor.economie.gouv.fr/File/408732

* 125.0000ut of 3002516 FrencBMEsreinvolvedin non-EUinternationaltrade: 4% .Sourcehttp://ec.europa.eu/DocsRoom/documents/20302

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246
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Method and setup

motivaction

research and strategy

Online survey

== |

The main fieldwork was conducted in the
period October 24th to November 6th 2016

(panel respondents).

Participationvia a generic link was possible
into December2016.

Total number of respondents = 61.

Companysize

S 2 HEB

Annualturnover

=

Lessthan Between  viore than
CregEEn Y 1049 50250 || opmijion  2and50 gy ilion
companiesemployees employees employees million
7% 23% 28% 43% 45% 51% 3%

Branche
2 K2t SartsS yR NBGFAL {NpRESERS L)
Human health and social work activitie SEETEZ]
Construction
Administrative and support service activitie Sl
Professional, scientific and technical activiticElELZY
Information and communication service SIREZ
Accommodation and food service activitic Bz
Financial and insurance activitie f&Z)
Transportation and storage serviceBsi%
Education
Real estate activities[lZE
Manufacturing
Arts, entertainment and recreation[lZk
Agriculture, forestry and fishinglie!
Repair of computers and personal and household godgit %
Electricity, gas, steam and air conditioning supglyl%
2 GSN) AdzZd) &2 AS6SNI IB 61 Al
Mining and quarrying I 1%
Other:

¢KS RSTAYAGAZ2Y 27

exceeding EUR 43 mill@p ¢ KA a
shown on this slide, a small number of companies surveyed do have an annual turnover that exceeds 50 million. Thisre thane50
million

will be further explained in the appendix.
** Due to rounding, the percentages do not always add up to 100%

{ag9a

fAYAGA GKS RSTFAYyAGAZY (2
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S & énteplisasaviich Bmpmyefewérihn 280zNE LIS ésshando @iloy A a@A 2 Yo1oA & 4008

F
persons and which have an annual turnover not exceedlng EUR 50 million, and/or an annual balance sheet total N@etweenec2 ande50 ) ) ) )
aiddzRe W F yAal 6 X¥2ya ‘A dK” dzL7A’ Soaap 1

Companysizevs.| One sizeq 50 to

17%

0% 0% 1% 8% 3%

No.=41 No.=138 No.=169 No0.=265 No0.=613

GREE& overepresented
ORANGE underrepresented
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Method and setup !!!2.5'!.1'55!2}!

Classsize Numberof SMEsn France Survey Sample

Does this study represent the total SME population

. France EU28 Survey
in France? Number ~ Share Share Number  Share
Micro (09 employees 2858954  95% 93% 179 29%
The tables in this slide show that the SMEs surveyed Small (1049 employees 123807 4% 6% 169 28%
do not match the SME population concerning class Mediumsized(50-250 employees 19755 1% 1% 265  43%
size. In the survey sample the number of micro, small Total 3002516 100% 100% 613 100%
a_n<_j mediumsized enterprises are p_ractlcally even YTy —
divided. Therefore the number of micro enterprises Sector 2015 estimates Survey Sample
our sample is qndgrrepresenteq and the numbers o Number Share Number Share
small and mediunsized enterprises overrepresented. Mining & quarrying 1720 0.1% 7 1%
This over representation of medium enterprises and Manufacturing 227839 8% 25 4%
SMEs with international profile in the sample, might Electricity, ga 23577 1% 3 1%
' generate a small pro trade bias in the results. Water supply, sewerage, waste managemn 14 060 0,8% 8 1%
However, because of the evenly division of the class Constructior 536 674 18% 55 9%
size in our sample, we are able to explore the results Distributivetrades 756 132 25% 77 13%
within these different class sizes in this report. Transportation & storag 103514 3% 31 5%
— Accommodation & food servic 262 697 9% 42 7%
When looking at the sector distribution, the Information & communicatio 139 167 5% 45 7%
comparison is an indication of the SMEs Real estat 215694 7% 26 4%
- representation. In the survey sample SMEs could Professional, scientific & technical activif 512271 17% 52 9%
e classify themselves into multiple sectors. Also the Administrative& support service 209171 7% 53 9%
numbers of the repair of household goods, Other (repair, agriculture insurance health.
agriculture, insurance, health, education and arts are LRI E) S s el 21%
._—II not available in our information source. I e TS Lt i LR
GREE overepresented
Source: http/ec.europa.eu/DocsRoom/documents/20302 ORANGE underrepresented
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Results motivaction

research and strategy

Company aspects
International trade
Knowledge about trade agreements
Potential impactof trade agreements

Appendix
- Knowledgeabout TiSA

T T T TSHAHD JIHIAS
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Resultsg company aspects motivaction

How important are the following aspects from the perspective of your company?

Majority of French SMEs findssues
. . Improvement in customs procedures (e.g. border crossing documents,
regarding customgprocedures tariffs, certifcation, icensing procedures)

andtechnical regulations important roa co-cro) | s
Elimination of tariffs and quantitative restrictions (e.g. quotas, licenses)

Both exporting and importing SMEs _ _-
e - _ Total (No.=613) 21% 28% 3%
= l:: relatively often feethese aspects are --

E:_ Importantto their company Alignment of technical regulations, standards, and norms (e.g. units of
A Thelmprovementln customs procedures measurement, calculation methods)

(resp.76%and 78%,0pposed to43% noR Total (No.=613) 16% _ o505 O
' exporting and 42%on-importing SMEs -- -
A Theelimination Of tariffs and quantitative = Not at all important = Not very important = Fairly important ® Very important = Do not know
restrictions (resp77%and80%,opposed
- I to 44%non-exportingand 43%non- Theheight of theannual turnoverof an SME determines the importance of
= importing SMEs the elimination of tariffs and quantitative restrictions: SMEs with an annual
A Thealignment of technical regulations, turnoverbetween 2 and 50M (68%ink this is a more important issue
standards and normsegsp.76%and 76%, than <2MSMEs (48%).
% opposed t054% nonexporting ands5%
non-importing SMES). Sector plays a role as well: improvement in custom procedures (a@0&b)
elimination oftariffs and quantitativerestrictions (70%) is more important
.—_II for companies iwholesaleand trade andrepair of motor vehicles

Opportunities and risks of TTIP and CE®&HOpflinStiftung | Project 28246 2/6/2017 11



Resultsg company aspects motivaction

research and strategy

How important are the following aspects from the perspective of your company?

Information on foreign marketsand O

- . Ccess 10 Information about requirements and conaditions in foreign markets
competidon rulesimportant o oo | I
majority of French SMEs

Access to public procurement contracts in foreign markets

= Bl NI s --_-

. Total (No.=613) 23% 25% 3%
— [:: relatively often feethese aspects are
= ¢ importantto their company

A The acces® information about
requirements and conditions in foreign

markets (esp.86%and83%,opposed Total (No.=613) -_4%
to 50% norexporting and 54%on-

Competition rules to limit the market power of individual companies

' importing SMEb ® Not at all important ® Not very important ® Fairly important ® Very important = Do not know
A Access to public procurement contracts
- T in foreign markets (res5%and71%,
- opposed ta38%non-exportingand 43% Thesethree aspects are more important fonedium-sized companiegresp.76%,
non-importing SMEs 66%and 74%) than forsmaller companies (@9 employee¥(resp.58%, 47%nd
m A Competitionrules to limit the market 61%)
% power of individuatompaniesresp.

79%and76%,0pposed to56%non- When looking at the sectorthe three aspectsare alsolessimportantto
exporting andb9%non-importing companies irhuman healthand socialwork (resp. 58%, 45%nd60%).

.——Il SMES).
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Resultsg company aspects motivaction

How important are the following aspects from the perspective of your company?

PrOteCtlon Of reglonal brand names’ Protection of regional brand names and product designations
Product designations, and Tl (No613) -_/
Intellectual property important

for 7 OUt Of 10 FrenCh SMES Protection of intellectual property

= Medium-sized companie$50-250

employees) find protection of
brands(76%) andntellectual

property (79%) morémportant Protection of a company's own data and customer data
' than smaller companies (€9 Total (No.=613) ._%
employee$ (re_sp. 63% and 71%)’ = Not at all importants Not very importants Fairly importantm Very important= Do not know
but the protection of company and
- I customer data is of comparable C_, Both exporting and importing SME®latively often feel these aspects araportant
[ importance (80% vs. 79%). to their company
E— A The protectiorof regional brand names and prodwi#signationsresp.79%and
m The protection of information and 81%,0pposed to61%non-exporting ands9%non-importing SMESs).
% communication services is of A Theprotectionof intellectual property (respB5%and83%,0pposed to67%non-
relative importance to SMEs in the exporting ands9%non-importing SMES).
sector Information and A Theprotectionof the companieown data and customer data (resp6% and
.—_II communication service87%). 86%, opposed t@4% nonrexporting and74%non-importing SMES).

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246 6-2-2017 13



Resultsg company aspects motivaction
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Roughly half of the French SMiied st it tosnalfo erforing i or cmprotonci
al‘bltl’atlon tl’lbuna|S andnon_ foreign companies and national companies abroad
discriminatory access tpublic courts

important

Non-discriminatory access to public courts in foreign markets

= D LI Both exporting and importing SME=®Iatively Total (No.=613) --5%

often feelthese aspects arnportantto their
& Company = Not at all important = Not very important = Fairly important ® Very important = Do not know

A The investoistatearbitration tribunals for
enforcing claims to compensation of foreign
companies and national companiaisroad
(resp.66%and65%,0pposed to42% non
exporting and 45%on-importing SMEps

A Non-discriminatory access to public courts in

k]
1
m foreign markets (respz3%and 70%,0pposed to Investorstatearbitration tribunals for enforcing claims to

For companies with aannual turnoverbetween 2and50 million,
these two aspects are more important than for companies with an
annual turnover of less tha? million.

44%non-exportingand 48%non-importing compensation of foreign companies and national companies
SME$. abroad are more important foronstructioncompanies (67%) and
SMEs innformation and communication service§6%).

Opportunities and risks of TTIP and CE®&HOpflinStiftung | Project 28246 6-2-2017 14



Results motivaction

research and strategy

Company aspects
International trade

Knowledge about trade agreements
Potential impactof trade agreements

Appendix
- Knowledge aboufliSA
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Resultsg international trade: export motivaction

research and strategy

What share of the total revenue of your company (goods and services) do exports represen
Earlier in this report (slide 9) we explained that the survey

sample contains an overrepresentation of small and We generate revenue from EXPOV

mediumsized companies. This overrepresentation also

translates into a relatively large amount of exporting We don't generate revenue from exports, and are not p|anning
SMEs in the survey sampéethird of French SMEs

surveyed areurrentlygenerating revenué&om export. _ _
We don't generate revenue from exports, but are planning 16%
= In general, we set¢hat the medium-sized companies
surveyed50-250employees 46%2M-50M annual
turnover 49%) arenore often generating revenue from
export than smaller companies-@® employees 24%ess
than 2Mturnover 16%).

= Total (No.=613)

Revenue from exports as share of total revenue in %
(Base-generates revenue from export, N0.=208)

Half of the companies surveyed thainduct

professional scientific and technicahctivitiesgenerate
revenue from export (50%). Companieshitiman health
and social worlare less likely to generate revenue from

l
1
m export (23% does) and are generally not planning to.

m | ess than 40%

m Between 40% and 60%

Of the SMEs that are generating revenue from export, we
see that for over half of theompanies surveye@éxport
.——II accounts for less than 40% of total revenue.

= More than 60%

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246 6-2-2017 16



Resultsg international trade: export motivaction

research and strategy

What importance do the regions named below currently have as markets for yo
E U m e m be I States and E FTA products and/or services?
. . (Base- Generates revenue from exports)
CO u ntrl es m OSt Im pO rtant EU Member States and EFTA countries

markets for FrenclSMEs surveyed rol (vo=208)  EEae%]  asn [T

European Neighbourhood
(North Africa, Middle East, Caucasus), Russia and Turkey

= Aside from EU member states and EFTA states, Total (No.=208) __%

_' which are important fosmaller
(0-49 employees) anthedium-sized

. . Total (No.=208 ) ) %
companies(50-250employeeshlike, we see otal (No-=208) -_/
that medium-sized companiesalue the other Asia and Australia
regions more than smallexompanies as

: _ Total (No.=208) 24% 20% LB
markets fortheir products and services. -——-

Canada

United States

Interestingly so, when looking &irnover, we

_ Total (No.=208) 229 T 179 B
see that SMEs with an annual turnover -- -

between 2M and 50M find countries in the Rest of the World
Europeameighbourhoodnore important than Total (No.=

i (No.=208) 16% _—- BY%
SMEs with an annual turnover of less than 2M.

m E] * -0

m Not at all importantm Not very importanis Fairly importants Very important® Do not know
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Resultsg international trade: export motivaction

research and strategy

E U M em ber states and What importance do you e;:)oe;;;?:afslcljc;giZgr(/eicgé%ns to have as markets for yt
. (Base- Does not generate revenue from export, butis planning to)
EFTA cou ntI’IeS expected tEE EU Member States and EFTA countries
most important foreign markets otal (no.=oc) R EGRN [ asE T I
for FrenChSMES Who do nOt yet European Neighbourhood, Russia and Turkey
— generate revenue from exports Tora (No~06) [

—_ but are planning to.

United States

Asia and Australia

Canada
L aAl YR ! dAGNFEALE | & WNEAG 27F (KS
g2NI RQ I NB SELISOGSR i S (KS f S Fesgffpeword
importance forthe French SMEs who are otal (No.~oc) [ INNEHONN 1o R

not yet involved in international trade but _ _ o _
. m Not at all important® Not very important® Fairly important® Very important® Do not know
are planning to.

= E ™ e
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Resultsg international trade: import motivaction

research and strategy

Half Of FrenchM Es Surveyed What share do imports represent in the total costs of your company (goods and services)?
do not have costsfrom import,
and are notplanningto do so

In the fUtu re We don't have costs from imports, and are not planning

We generate costs from import; 34%

= We don't have costs from imports, but are planning ©&¥LZ)

Medium-sized companiegsre more likely

to have costs from import: 45% of the
mediumsized companies has costs form
import and 12% is planning to. Among
smaller companies (@9 employee$ 26%
has cost$rom importand 13% is planning
to.

m Total (No.=613)

Costs from imports as share of total costs in %
(Base-generates costs from import, N0.=207)

m | ess than 40%

Relativelylittle amountof administrative
companieggeneratecostsfrom import
(21%).

= Between 40% and 60%

= More than 60%

mE]l ™ .o
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Resultsg international trade: import mativagtion

EU Mem ber states and What importance do the regiorgjs namec;/below currently have as suppliers for your
. . products and/or services?
E FTA CO untries most im po rtant (Base- generates costs from imports)

EU Member States and EFTA countries

suppliers for French T (o207 RIS
SMEs that generate costs European Neighbourhood

. (North Africa, Middle East, Caucasus), Russia and Turkey
= from import rota (vo207) | B S R

Between SMESs that have an annual United States

turnover of less than 2M and SMEs with an Total (No.=207) ([ A

annual turnover between 2M and 50M, EU
member states are valued as equally

important for import, roa (o207 | ez T

Asia and Australia

|
- However, countries in the European Canada
neighbourhood, the United States, Asia and Total (No.=207) ([ Dz
m Australia, Canada, and the rest of the world
A “ . . Rest of the World
— are seen as more important by SMEs with
an annuaturnover between 2M and 50M, Total (No.=207) | ERXIN avon 25% " Y o
——II compared to SMEs with an annual turnover
. of less than 2M.

m Not at all important = Not very important = Fairly important ® Very important = Do not know
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Resultsg international trade: import !!lg.gh!naﬁs!t?g'!

SM ES that are planning to |m port What importance do you expectéhe regic:jr}s named below to have as suppliers fory
t ice3
(Base- Does notpt:(zzlv:ej((::(‘:'setlrs1 fr(?:nsi?;\r/;gret, butis planning to)
see EU Member States and

EU Member States and EFTA countries

EFTA countries as most important roa vo=70) R

to have as suppliers for their
. European Neighbourhood, Russia and Turkey
products and services

= Tt =7 | B

United States

Asia and Australia

72% of all surveyed SMEs are planning to Canada

generate costs from import feel that EU Total (No.=76)  [JERCR NevoR 505 EXET

Member states and EFTA countries are
. . . Rest of the World
important as supplier for their products

and/or services Toral (o.=76) [ NN s I

H Not at all important® Not very important® Fairly important® Very important™ Do not know

= E ™ e
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Results motivaction

research and strategy

Company aspects
International trade
Knowledge about trade agreements
Potential impactof trade agreements

Appendix
- Knowledgeabout TiSA

v

D —— i THRHI JIHIRAD
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Resultsg knowledgeabout TTIP !!!2.5'!.?!55!2}!

Over halfof the French In general, how informed do you feel you are/ your company is about the

S M E$OnS|derthe|r EUUnited States Transatlantic Trade and Investment Partnership (TTIP)
company tobe not (very)

informed on the TTIP Toral (No.=619 --ﬂ”
trade deal

m Not at all informed = Not very informed = Fairly informed m Very informed Do not know

Only 7% of all French SMé&tsveyedconsider themselves Alsq there are cleardifferenceshetweensmallerand

to be very informed on the TTIP trade deal. medium-sizedcompanies 34% ofSMEswith 0-49
employees feethat their company idairly to very
Respondents amiddle-level managementconsidertheir informedon TTIPopposedto 51% ofSMEswith 50-250

company to be better informed on the TTIP treaty than employees.

respondents in togevel management. 56% of middle

level managers surveyed feel fairly to very informed [::_, Both exporting and importing SMEgelatively often
opposed to 33% of the tofevel managers. feelfairly to very informed on the TTIP agreement
E— (resp. 56% and 50%).

=[] * -« m
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Resultsc knowledge aboutCETA motivaction

research and strategy

Ovel’ half Of FrenCh S M ES In general, how informed do you feel you are/ your company is about the
- - EUCanada Comprehensive Economic and Trade Agreement (CETA)
consider their company

to be not (very) informed
about the CETA Total (No=613) N 8% 28

= Not at all informed = Not very informed = Fairly informed = Very informed = Do not know

57% of the French a 9 & doiEsile@iilemselves to be SMEswith 0-49 employeedessoften feelthat their
(very) informed on CETA. company idairly to veryinformedon CETA (34%Man

SMEswith 50-250employees (50%).
We see thammiddle-level managementconsiders

themselves to be more informeg®8%) than todevel [::_) Both exporting and importing SME=latively often
management (35%). feel fairly to very informed on th€EETA agreement
E— (resp.54%and52%).

Overall those who feel fairly/very informed about TTIP,
also feel informed about the CETA agreement

=[] * -« m
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Resultsg knowledge motivagtion

Information from French government,
Eu ro pean | ns‘“tu“ons : and From which bodies would your company welcome information?

business associations tep sources of French govemmem

welcome information for French SMEs
European institutions (e.g. EU Commissio

— Business associationg 33%
T Medium-sized companie$50-250employees)more
often would welcome information from the French French politicians in genera
government (48%) and European institutions (39%)
than smallercompanies (49 employee$ (resp. 40% Media 28%
and 32%).

Non-governmental organization
Also,smaller Frenclcompaniesvalueinformation

from the media morg32%) thammediumssized Academic Reseafch”hi”kta"
1 0
companies (24%) Not applicable - ™
I /' my company would not welcome more informatio ¢
Companies that condugrofessional scientific and

technicalactivities would more often welcome = Total (No.=613)
information from European institutions (50%).

m E] * -0
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Company aspects
International trade
Knowledge about trade agreements
Potential impact of tradeagreements

Appendix
- Knowledge aboufliSA

v

D —— i THRHI JIHIRAD
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Resultsg potential impactof trade agreements on business !!!2.51!?35!29'3

Half Of FrenCh SMmrveyed '[h|nkthat Considering the potenttiatl impatctoftr;ettrade agreemer;tos, which of the following
. . statements apply to your company

trade agreements will have a positive it would be easier to develop new foreign markets

impact on developmenbf foreign Total (No.=813) ﬁ 24% g

markets, purchasing oihtermediate

gOOdS and foreigrdirect investments The purchasing of intermediate goods would improve

When looking at the results on the o
effects of trade agreements on Foreign direct investment would be more secure
companies, we see thamedium-sized Total (No.=813) -_ |
companiesmoresstrongly feel that these m Does not apply = Tends not to apply = Tends to apply m Applies = Do not know
- three statements apply than SMEs with
[ 0-49 employees: _ _ _ _
A 65% thinks it would be easier to [:: J, Bothexporting anql importing SMErxaIatlve.Iy oftenfeel:
develop new foreign markets A It would be easier to develop new foreign markets (resp. 76%r466
' A 64% thinks the purchasing of E_ opposed to39%non-exporting and 45% neimporting SMEs
] intermediate goods would improve A The purchasing of intermediate goods would improve (resp. 71%w4#l
A 63% believes foreign direct opposed to40%non-exporting andA2%non-importing SMEs).
—I investment would be more secure A Foreign direct investment would be more secqresp.74%and 70% opposed
.—I to 38%non-exporting and39%non-importing SMES).

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246 6-2-2017 27



Resultsg potential impactof trade agreements on business E!Q.Fclh!.?ﬁﬂ?g'!

A majOI’I'[y O.I: Fl‘enCh SM ES th | n kS that Considering the potential impact of the trade agreements, which of the follow
statements apply to your company?
'[I‘ade ag reementS W|” have negative Competitive pressure in general would noticeably increase

effects on competitive pressure o vo=s10) [ 2 E

There would be a noticeable increase in
C_) Both exporting and importing SME=latively often feel competition from large, interational companies

= Competitive pressure in general would noticealnlgrease _
= E_ (resp 80%and79%, opposed to 43% neasxporting and 45% Total (No.=613) --%
non-importing SMES). _
A There would be a noticeable increase in competition from v'\cii’hcsct’z:]’zj?:;’ n’}g"rfsiﬁ?rfgttgl:ggﬁnz::petition
large, internationatompaniegqresp.76%and 7246,0pposed
to 40% norexporting and43%non-importing SMEs Total (No.=613) --%
A Their companyvould expect problems in withstanding the

resulting tougheicompetition (resp 64%and63%, opposed to My company would become increasingly dependent
31% norexporting and 33% noeimporting SMES). on a specific client, production chain or market

-
-
-I A Their companyvould become increasingly dependent on a ~ ) o
specific client, production chain anarket(resp.61%and57%, Total (No.=613) --/0
0, 1 0, i I
| opposed LS RrE e and30%non lfpeiagy SMES)' m Does not apply = Tends not to apply = Tends to apply = Applies Do not know
— Medium-sized companiesnore often expect an increase in
competitive pressure (67%), a noticeable increase in competition fromn
._—II large international companies (65%) th@MEs with @9 employees

Medium-sized companieslso relatively often expect problems in
withstanding the resulting tougher competition (57%) and to
become increasingly dependent on a specific client, product or

(resp. 53% and 49%). chain market (55%).

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246 6-2-2017 28



Resultsc potential effectsof TTIP motivaction
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Effects of TTIP will beost positive for
. . What effects do you expect in general from the possible conclusion of the
Iarge FrenCh Companleaccordlngto the Transatlantic '}'rade ;nd In)(/estmznt lt:’an%ership (TTIPt) bgtween the EU and thetUnited States

S M ES Su rveyed On the French economy
Medium-sized companiesre more positive about TTIP effects than

smaller companies oall domains: from the French economy to their

own company On the large French companies

= C_) Both exporting and importing SME=Iatively oftenbelieve the Total (No.=613) - 19% _5%
TTIP agreement has a fairly to very positive effect on

C A The large French companiégsp 57%and57%,0pposed to

44%non-exporting andd6%non-importing SMEs
A Their own sectofresp.47%and 44%, opposed t»4%non-

exporting and27%non-importing SMEs Total (No.=613) - 22% _4%
A Their owncompany(resp.50%and 44%, opposed t26%non-
exporting and29%non-importing SMEs

On small and mediunsized French businesses

On your own sector

B LI Amongexporting SMEgI8%expects a very to fairly positive effect
on SMEs in general ad®%expect a very to fairly negative effect. ., (No.=613) - Vo) - -
However, amongon-exporting SMEs31%expects a positive '
effect on SMEs andll%expects a negative effect.

) ) On your own company
Compared to other sectorgpnstruction companiesnore often

believe that TTIP has a negative effect on their sector: 27% believes the
impact is fairly to very negative. Stiler fourtenths ofconstruction Total (No.=613) ﬁ. 43% - 6%
companies expect a positivpact on their sector (44%).

m Very negative® Fairly negative™ No impact = Fairly positive® Very positive™ Do not know

m E] * -0
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Resultsc potential effectsof CETA motivaction
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French SMEs are divided about CETA
What ef_fects do you expect in general from the possible conclusion of the
effe Cts O n S M E Sector Comprehensive Economic and Trade Agreement (CETA) between the EU and Canada?

On the French economy

Medium-sized companiegstimatethe effects of CETA, from nation

wide to companylevel, to be more positive thasmaller companies
p— (0-49 employees). On the large French companies

T C_) Both exporting and importing SME®Iatively often believe the Total (No.=613) - 16% _ -

CETA agreemethias a fairly to very positive effect on
E_ A TheFrench economyresp.48%and48%,0pposed ta34%
non-exporting and34%non-importing SMES).

A The largeFrench companie§esp.58%and 57%, opposed Total (No.=613) - 22% _ 6%
to 47%non-exporting and49%non-importing SMEs
A Their own sector (resp. 47% and 44%, opposed to 24% non

On small and mediunsized French businesses

®

X . . o)

- exporting and 27% neimporting SMES). nyourown sector

[ A Their own company (resp. 50% and 44%, opposed to 26% ) : . "

non-exporting and 29% neimporting SMES). Total (No.=613) - 2% -M

| ‘ Amongexporting SME#7% expects a very to fairly positive On your own company

——— C_) effect on SME#® general and 26% expect a very to fairly
negative effect. However, amompn-exporting SMEs 35% Total (No.=613) ﬂ- 45% -5%
expects a positive effect on SMEs and 37% expects a negative

.——II effect. m Very negative ® Fairly negative ® No impact = Fairly positive m Very positive = Do not know
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Resultsg potential effectsof trade agreements !!!2.!:0'!.?@.'55!29'!

French SMEs stand divided on
benefits/threats as result of
the abolition or reduction of .-
. What effects do you expect from selected regulations in the context of
customs duties new possible trade agreements?

My company will benefit from the abolition or reduction of customs duties

= L . Total (No.=613 17% 15% 18%
Diggingdeeper into the results, we see that ( ) -- &

medium-sized companieseactmore strongly on
both statements tharsmaller companieghey both
see more benefit§59%) asvell as morehreats
(55%)of the abolition or reduction of custontuties

thansmaller companies (resp. 39d42%).
Total (N0.=613) 16% IS70 12%
[::_, When looking atexporting SMEghe number of

SMEs who think they will benefit increases (63%
opposed to 38% noexporting SMES) as well as
those who think it will pose a threat (58% vs.
42% of norexporting SMES).

The abolition or reduction of customs duties in the context of TTIP and/or CETA poses a
threat

m Strongly disagree ® Tend to disagree = Tend to agree ® Strongly agree = Do not know

m E] * -0
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Benefits of trade agreementsegardingthe o
improvements oftechnicalregulations and S O e racle agroomaney 1 comexte!
standardsdivides French SMEs

My company will benefit from the alignment of technical regulations, standards,
. . . . . and norms
Medium-sized companie$59%)feel that they will benefit
more from the alignment of technical regulations and Total (No.=613) -_ 13%
— standards than smallesompanies (819 employee$ (47%).

Technical regulations, standards, and norms should not be laid down in a

Companies that condugtrofessional scientific and technical bilateral agreement

activities more often disagree (42%) with the statement

Wechnical regulations, standards, and norms should not be laid
down in a bilaterahgreement. Total (No.=613)  W&Z 17% [EEEZ

When looking at exporting SME&ey relatively often
think their companywill benefit from the alignment of The regulatory bodies proposed for CETA and TTIP will help improve the quality
technical regulations, standards, and nor(68% of standards

opposed to40%non-exporting SMBsthe regulatory

bodies proposed for CETA and TTIP will help improve the ~Total (No.=613) -_ 16%
quality ofstandards §7%opposed tod7%non-exporting

SMESs). However exporting SMEs also relatively often

believetechnicalregulations, standards, and norms m Strongly disagreem= Tend to disagree= Tend to agree m Strongly agree= Do not know
should not be laid down in lailateral agreemen{73%

opposed to 58% noexportingSMES).

mE]l ™ .o
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Majority of French SMEs fegéhat investor-

State arbitration favours fOI’eign CompanieS What effects do you expect_from selected regulations in the context of
and mightlimit French government new possible trade agreements?

Investor-state arbitration tribunals are important instruments for my company

Medium-sized companie$eel more stronglythan smaller Total (No.=613 . 0 )
companies that investestate arbitration tribunals are otal (No.=613) L = —
= important instruments (63% vs 48%) extrajuditiatlies

= underminethe rights of theircompanies (58% vs 42%).

. . . . Extrajudicial bodies such as ISDS or ICS undermine the rights of my company
Gonstruction companiegelativelyoften disagree(51%)

with the statementthat extra-judicialbodies such as ISDS

or ICS undermine the rights tifeir company. Total (No.=613) -- 16%

D Whenlooking at exporting SMEthey relatively
pitendimkinvestapsaicabirauanivbunalstae Investor-state arbitration procedures favour foreign companies and might limit
important instruments fotheir company(69% P 9 P 9

opposed to43%non-exporting SMEs)extra-judicial the government
bodies such as ISDS or ICS undermine the rights of

. h Total (No.=613 9 0 0
their company $5%o0pposed to43%non-exporting otal (No ) -_ 15%
SMESs)Investorstate arbitration procedures favor

foreign companies and might limit the government ) .
(76%0pposed to59%non-exporting SMES). ® Strongly disagree® Tend to disagree® Tend to agree ® Strongly agree™ Do not know

m E] * -0
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Resultsg consideration of interest SMES in trade agreements

m E] * -0

Opportunities and risks of TTIP and CETA | Schopflin Stiftung | Project 28246

52% ofthe SMEs surveyedoes notfeel
that the interest of FrenclSMEs are
sufficiently consideredvhen
international trade deals are negotiated

Medium-sized companie$55%)feel the interest of
French SMEs is sufficiently more considered when
international trade deals are negotiated thamaller
companies (36%).

[:: L Exporting SMEgelativelyoften feel that
FrenchSMEsare sufficientlyconsideredvhen
internationaltrade deals arenegotiatedor
agreedupon (55% opposedtb 35%non-
exporting SMBs

research and strategy

To what extent do you agree or disagree with the following statement? | feel the
interests of French SMEs in general are sufficiently considered when international
trade deals are negotiated and/or agreed upon

Strongly disagree 16%

Tend to disagree 36%

Tend to agree 34%

Strongly agree 10%

Do not know AL

m Total (N0.=613)

6-2-2017 34
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Appendixc knowledgeabout TiSA !!!2.5'!.?!55!2}!

In general, how informed do you feel you are/ your company is about the

Majority Of FrenCh SMEs Trade in Services Agreement (TiSA)
Surveyed do not feel (vely

informed on
TlSAtrade deal Total (No.=613) 20% 9% P

m Not at all informed = Not very informed = Fairly informed = Very informed = Do not know

' In general, we see that 59% of all surveyed French SME: Consideringnanagement levelit stands out that middle
surveyed indicat¢hat they are not (very) informed on the  management feels more informed dnSAthan top level

o ]t TiSArade deal. management

-

When looking aannual turnover, we see that SMEs with

an annual turnover between 2M and 50M feel more

- informed on theTiSArade deal than SMEs with less than [::—) Both exporting and importing SMEelatively often
— 2M turnover. Still, half of the SMEs with an annual feel fairly to very informed on th&iSAagreement

turnover between 2M and 50M feels not (very) informed E_ (resp.54%and52%).
il on TiSA
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Who participated in the survey?

Position in the organisation Responsibility for management, finance,
purchasing or sales

. i -
Top-level manager m Decision maker

® Middle-level manager O @ mfala el

B Low-level manager m Advisor

' SME definition

I ¢KS 9! { a9 eR&prideywihithiethploy fewier than 250 persons and which have an annual turnover not exceeding EUR 50 million, and/or an

annual balance sheet total not exceeding EUR 43 nfllion ¢ KA da { a9 RSFAYAGA2Y A& RS&A3IYySR (G2 Gl NBSH
state-aid. The SME definition incorporates aspects of linkages, ownership and partnership with larger enterprises as emtdinglagree of flexibility
between annual turnover and balance sheet total during different years. This is evidently beyond the scope of the cwegansilinence total
sizeremainsour most reliable indicator. Further survey could bené&fitm utilizing the full classifyingestrictions on SMEs.

- Q9EGSY&ADS AYTF2NNIGAZ2Y 2y (GKS RSTAYAGAZY 2F {a94 Aad RSAONAROSR Ay |(GKS
https://www.rijksoverheid.nl/documenten/brochures/2014/05/01/handleidirgefinitie-mkb

significant different results in the study.

.—_II 21 of the 613 companies surveyé&Po)have an annual turnover above the SMEs threshold of 50 million Euro. Excluding these companies does not lead to
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Practical research details quantitative

A Fieldwork period

i The mati)n fieldwork was conducted in the period October 24th to November 6th 2016 (panel respondents). Participationera bngevas possible into
December 2016

A Respondent recruitment method
i Froma 2 (i A @ fiémP@vpa@eland other partner panels
i From the membership of national SME associations, which have cooperated in the survey

— A Incentives
= i Therespondents from the StemPupianel received points which can be redeemed in our loyalty program as a reward for their padicipa
A Weighting
i The research data were not weighted (see also Appendix: weighted anetighted data) based on weighting factors determinethia Mentality calibration file.
' Where the sociadlemographic data are concerned, this calibration file is weighted according to the Golden Standard of then€&8S(€tistical Office)
A Involvement of external supplieta conducting this study

T Motivaction made use of the services of specialist companies for the following activities: conducting fieldwork in Selpuara, France and Lithuania

a A Questionnaire
- T i Thequestionnaire was drafted by Schopflin Stiftung and their partners inliffierent countries base@n the questionnaires designed by BVMW and Business
| Growth Foundation

A Retention period for primary research files
i Digital research files will be stored by Motivaction for at least 12 months after the study has been completedaAdidisuarecordings on cd and nedigital
research files such as completed written questionnaires will be stored for 12 months after the study has been completed.
|

A Other practical research details
i Other practical research details and a copy of the questionnaire/checklist used for this study are available to cliemesn req
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Copyright
The copyright of this report rests with the client. However, cititgfivaction'sname in publications based on this repqrother than the
complete and unabridged publication of the repgrtequires the written permission by Motivaction International B.V.

Copyright on image materials

Motivaction has made every reasonable effort that may be expected of it in ascertaining entitlement to or ownership ghthtori
image materials. Should you nonetheless believe that you are entitled to exercise rights related to any image materjalsassed,
contact Motivaction
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